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The Impact of Consumer Behavior on Coca Cola’s Marketing Strategy
To begin with, Coca Cola Company is a recognized business dealing with retailing, marketing, and manufacturing of non-alcoholic beverage concentrates as well as syrups. Notably, Coca Cola is the main flagship product of the Coca Cola Company. However, the enterprise offers approximately 500 brands in many countries across the world. Similarly, the corporation owns as well as licenses and markets non-alcoholic beverage brands, sparkling beverages and an array of still beverages including ready-to-drink tea, enhanced water, energy drinks, and sports drinks, to mention a few (Cheng, 2016). On the same note, Coca Cola Company makes its beverage products prevalent to clients across the globe via its network of company-owned bottling as well as distribution functions and bottling retailers, distributors, partners, and wholesalers. 
With that said, consumer behavior is a critical aspect that Coca Cola considers in its marketing strategy. Consumer behavior refers to characters that clients display in searching for, purchasing and using a particular product. In fact, consumer behavior and preferences dictate the type of marketing strategies an organization adopts to secure a competitive edge in the market. On the other hand, marketing strategy is defined as a business game plan for searching as well as reaching individuals and turning them into clients of a particular product or service that the enterprise offers (Cheng, 2016). Specifically, an effective marketing plan plays a critical role in informing the marketing plan, which is a tool that outlines the forms as well as the timing of available marketing events of a firm. It is vital to comprehend that a good marketing strategy depends on the existing consumer behaviors. 

Coca Cola Company evaluates and examines the available consumer behaviors in the market before creating a marketing strategy. It is noteworthy that consumer behaviors are influenced by both sociological and psychological aspects. Research indicates that Coca Cola is successful in generating effects on consumer behavior. To Coca Cola, being a successful brand across the world, the idea of consumer behavior is crucial in determining its marketing strategy (Bhasin, 2018). The reason is that the firm wants to continue delivering its brand value to its clients in both sociological and psychological terms. It is noteworthy that before clients make their purchase decisions, they require adequate information about the brand. Therefore, Coca Cola utilizes available consumer behavior and preferences in the market to create a sensational marketing strategy that contributes to brand acceptance. Furthermore, Coca Cola’s marketing strategy must be based on clients’ attitudes towards the brand, which is achieved through psychological perception and memory.    
A good example of Coca Cola’s marketing strategy is market analysis. For instance, the company recognized that many individuals do not need non-alcoholic drinks with sugar. In particular, this consumer behavior affected the firm’s marketing strategy and enabled it to come up with coke zero, a brand that caters for the aforementioned customer group (Bhasin, 2018). It is important to note that the company in question targets a mass market and consumer behavior is vital to achieving this. For instance, the firm understands that client expectation is low price, accessibility, great taste, and convenience. Therefore, it incorporates the aforementioned aspects in its marketing strategy to secure a broad market share. 

[bookmark: _GoBack]Research and development, as well as market analysis, are vital tools that help Coca Cola Company figure out what its target market wants. In particular, the organization has allocated considerable financial resources in the aforementioned departments to ensure that effective and adequate information about consumer behavior are acquired from the market (Cheng, 2016). On the same note, the enterprise has hired research and development personnel with exceptional expertise and experience in the field to make sure that efficient information about the needs of the target market is acquired.   
Overall, Coca Cola’s marketing strategy, such as product, price and promotion is impacted by consumer behavior in different ways. For instance, the company understands that the target market needs low price products. Therefore, the firm uses the aforementioned behavior in the market to structure its marketing strategy to suit the demands of the clients. On the same note, the firm conducts comprehensive research and market analysis to understand the tastes and preferences of its clients and this helps it to design an effective marketing strategy that enables it to secure a competitive edge in the market.


References
Bhasin, H. (2018). Marketing strategy of Coca Cola – Coca Cola marketing strategy. Marketing 91. Retrieved from https://www.marketing91.com/marketing-strategy-of-coca-cola/  
Cheng, X. (2016). How Coca Cola influence customer behavior. Word Press. Retrieved from https://mpk732t22016clusterb.wordpress.com/2016/07/30/how-coca-cola-influence-customer-behavior/
